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The MENA Digital Awards (MDA) is a bespoke awards show whose purpose is to promote digital innovation and media in the MENA
region. It is the first awards show to both honor digital efforts and be based from the region for the region.

Coupled with the Digital Media Forum (DMF), the MDA offers the ideal platform recognize excellence in the use of digital technologies
and media and honor the people and brands behind this progress that takes the communication industry to the future. The DMF and
MDA are the brainchild of Mrs. Najla Mazboudi, the well-known 30 year communication and media veteran and renowned figure in
MENA. The MDA is guided by international standards in the judging and award processes to ensure only the best work is recognized.
Entry categories allow for all forms of technical and creative digital work from any communication discipline to be entered. Moreover,
given the nature of digital, results and impact play an important role in the success of the entry and naturally solidify the validity of

digital as a worthy marketing channel.

The MDA ensures that the jury is comprised of international and well known digital experts. It is also the only award show with an official
iIndependent “audit” partner. Participation is open to all digital players from client to agencies to producers. Any entity with valid digital
work that aligns with the entry categories is encouraged to participate and let their work be known.

The first MENA Digital Awards Ceremony was held on April 2014.
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HOW TO ENTER YOUR WORK?

All entries will be submitted online and must be in English.

Entries are open to all clients and marketing, digital, advertising, communication, and media agencies in addition to any party
involved in the digital sector.

Entrant companies are requested to create a user name and password. This will give the entrant company an online account. A
confirmation email will be sent to the primary contact email provided. Each company is to use their online account to submit all
their entries. More than one person may use the login details at the same time to streamline multiply entry submissions.

You are eligible to enter more than one category, as long as the work submitted meets the criteria. You can use the ‘copy’
feature to create a copy of your entry and change the category as required. You are advised to adjust your written entry if
your work/campaign is entered in more than one category.

All sections of the form, credits, and support materials are mandatory to complete entry submission. The Entrant can add, view,
and edit their work at any time before the Entry Deadline.

You may edit your entry after submitting, up until the Entry Deadline. Please make sure all your personal details are entered
accurately, including contact details, as this will be used in the awards presentation if selected as a finalist.

A final invoice with all valid submission will be sent to the Entrant Company. If your submissions have not been
paid for at close of entry they will not be included for judging.
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ELIGIBILITY & DISQUALIFICATION

Entries are open to all clients and marketing, digital, advertising, communication and media agencies in addition to any part involved
INn the digital sector.

It is the responsibility of the entrant to ensure that the commissioning client has the rights to use the intellectual property of the
brand promoted. Entries cannot be made without the prior permission of the advertiser/owner of all rights that subsist in the
advertisement.

All entries submitted must include work/campaigns from January 2025 to March 2026 Any work done before or after these dates is

not eligible for evaluation but can be used as context if it is part of the same work/campaign being entered. Entries with main
campaign duration outside the set dates will be disqualified.

All entries submitted must have ran in the MENA region: Algeria, Bahrain, Egypt, Iran, Iraq, Palestine, Jordan, Kuwait, Lebanon, Libya,
Morocco, Oman, Qatar, Saudi Arabia, Sudan, Syria, Tunisia, United Arab Emirates, Yemen, Armenia, Azerbaijan, Djibouti, Georgia,
Mauritania, Turkey, Pakistan, Somalia.

Work/campaigns can be entered in more than one category as the entrant sees relevant. But the same entry cannot be submitted

more than once in a given category.

All Entries must be submitted in English.
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RULES

All entries must be submitted online via the Entrant’s dedicated login.

Only one party may enter an entry, i.e. either the digital agency or the Advertising agency or the media agency, etc. may enter a piece that

both parties have worked on, but not both. If the same entry is submitted by two different entrant companies, only the first entry will be
accepted.

There can only be one entrant company per entry. The entrant company is responsible for the payment of entry fees and is the automatic

point of contact for the entry. Please ensure that all contributing companies are recognized on your entry form before finalizing your
submission.

It is the Entrants responsibility to ensure that the entry submitted is relevant to its category.
All entry forms must be completed online at menadigital.awardsplatform.com/ by March 20,2026, at 18:00 UAE time.
Incomplete entries and entries that have not been endorsed before entry deadline may be disqualified by the Organizer.

Please note that entries submitted online will not be considered complete until: all the relevant entry materials have been uploaded,
submitted and payment is made within the set grace period.
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GROUP 3: SOCIAL MEDIA

Best Use of Social Media

This category recognizes all social media efforts in
standalone or part of a campaign that were utilized to
build successful brands. The strongest entries
demonstrate well thought out channel and content
strategies that work in synergy to achieve campaign
objectives. This category is divided into 3 subcategories
based on the budget spent:

® Best Use of Social Media - Small Budget

e -< USD 20,000

e Best Use of Social Media - Medium Budget

e USD 20,001 - USD 100,000

e Best Use of Social Media - Big Budget > USD 100,001

Best Use of X (formerly Twitter)

Recognizes the best use of X for real-time

engagement, trend participation, and

brand messaging through tweets,
hashtags, and threads.

Best Use of Data

This category recognizes the innovative new
use of video (such as prerolls, mobile video,
social 'snackable videos', co-creation etc.) as

standalone or part of a bigger campaign. The
strongest entries should demonstrate how

their use of video has effectively contributed to
an overall social media campaign success.

Best Use of Mobile Commerce

This category recognizes campaigns that have
generated buzz and awareness in record time
with emphasis on utilizing digital/social
platforms.

Best Use of Snapchat

Honors the most effective use of Snapchat
to connect with audiences via stories, filters,
and interactive content.

Best Use of Facebook

Awarded for creative and effective use of

Facebook to engage audiences, build

brand awareness, and achieve business
goals through ads, posts, and groups.

Best Use of Instagram

Celebrates innovative use of Instagram'’s

features (posts, stories, reels) to enhance

brand storytelling, engagement, and
growth.

Best Use of YouTube

Recognizes impactful use of YouTube's

video content to achieve business results

through creative storytelling, ads, and live
streams.
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One Grand Prix is granted at the MENA Digital Awards and it goes to the highest scoring gold winning entry regardless of category. In
the cases that no gold awards are awarded, there will not be a Grand Prix trophy.

Agency of the Year and Network of the Year goes to the highest overall scoring Agency and Network as per the below scheme. The

winning Agency of the Year do not necessarily ensure Network of the Year status as the overall points by all of the Networks' Agencies
are taken into consideration to determine Network of the Year:

If a shortlisted or winning entry has both Lead Agency and Support agency, the points awarded to the entry will be divided and
allocated equally among the agencies credited. The Entry can have more than One Support Agency.

If a shortlisted or winning entry has both Lead Agency and Support agency, the points awarded to the entry will be
divided and allocated equally among the agencies credited. If the agencies sharing the points are from the same
Network, the total will go to that Network. Nevertheless, if Agency A belongs to Network A and wins an MDA Award
with Agency B (which belongs to Network B), then the points will be divided and shared equally between both

Networks. If Agency A belongs to Network A but the second agency is independent half the points will go to Network

A. The Entry can have more than One Support Agency. MENA

DIGITAL
AWARDS




MENA

DIGITHL
AWARDS

ENTRY KIT 2026




